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WHAT IS | 
CLIENT/SERVER 
TECHNOLOGY? 


Client/Server is the buzz word in the 
industry at the moment, however 
most of the principles behind this are 
principles that Digital has been follow- 
ing in its distributed computing strate- 
gies for many years now. 


There are as many definitions of 
Open Client/Serving computing as 
there are people interested in it. We 
think a workable definition is that 
Client/Serving computing is a combi- 
nation of technologies that enables 
you to use PCs, laptops, workstations 
or in fact any device to tap into other 
computers like mainframes or super 
computers to bring the power, speed, 
and capacity of a large computer to 
your desk. 


The key word however is “Open”. 
Without this the potential of a Client/ 


Server environment is severely limited. 


Rick Frazier, guest speaker at the 
Sydney customer event. 





Don Cooper-Williams 


nnouncing 
Client/Server Solutions 





here's a world of differ- 
ence between product 
announcements that are 
meant to inform and 
product announcements 
that are meant to reform. 
That world began with a 
bang on October 12 
when announcements about our 
Client/Server solutions hit the inter- 
national deck and reverberated 
through a series of customer events 
around the globe in the weeks fol- 
lowing. 


For all involved the important point 
to keep in mind was that the 
announcements were not just made 
for information dissemination, but 
to aggressively drive Q2 business. 


Digital’s senior management used 
the announcements as an opportu- 
nity to communicate directly with 
the chief information officers and 
senior MIS management from our 
top 2000 customers and prospects 
and our business partners world- 
wide. The content of the announce- 
ment events had three major com- 
ponents: 


- Positioning of Digital as the best 
choice for Open Client/Server 
Computing 


- Industry Experts and Customer 
Testimonials 


- New products and services as 
proof points 


To reach a worldwide audience, 
two live events were broadcast 
around the world on October 12, 
one from Santa Clara, California 
and one from Paris, France. 
Speakers in California included Bob 
Palmer, Bill Strecker, and industry 
guru, Dr John Donovan of the 
Cambridge Technology Group, 
speaking about our Client/Server 
strategy. 


TRAINING 


A comprehensive training plan was 


put in place in all territories to 
ensure that the Sales force was 
primed prior to the announcement. 


The plan incorporated two distinc 
training programs: 


- New Product Introduction 
Training which provided training 
material to the field, and a four 
hour training course on videotape 


- Open Client/Server Leadership 
Training which provided Sales per- 
sonnel worldwide with a specific 
level of technical detail so they 
could successfully sell our UNIX 
and Workstations in a Client/Server 
environment. 


In addition to the training materials, 
brochures, marketing literature, 
sales updates and announce- 
ment kits, the Digital Proposal 
Development System (DPDS) and 
Automated Quotation System (AQS) 
were updated and provided an 
additional support base for propos- 
al development. 


SPR 


In Sydney a media briefing too! 
place on Wednesday 13th October 
with twenty-five members of the 
press attending from Sydney, 
Melbourne and Auckland. 


Simultaneous customer events were 
then held on Monday 18th Octob- 
er in Sydney - at the ANA - and 
Melbourne - at the new HQ. Some 
100 senior customers attended each 
event. 


According to Product Marketing 
Manager Don Cooper-Williams, 
“This was by far our largest 
announcement to date, emphasis- 
ing the Digital differentiation in the 
implementation of Open Client/ 
server Computing. 


“This places Digital at the forefront 
of the major vendors especially as 
we focus on all three of the areas 
that are critical to successfully 
implementing Client/Server Sol- 
utions, namely our people, our 
business approach and our technol, 
ogy. Digital offers our customers 
advantages in all three of these 
areas.” 











1e establishment of an Enterprise 
Systems Board to aggressively 
pursue business based on our 
high-end systems will capitalise 
on the feedback and advice of 
senior account managers. In fact 
account managers from 
Australia and New Zealand with large 
systems sales under their belts may 
qualify to serve on the Board. 


LUHAT IS AN 
ENTERPRISE SYSTEM? 


An enterprise system is simply a large 
system which can provide a solution 
to the company-wide or global needs 
for managing and distributing infor- 
mation, 


senior 


f ith this program we are focusing 


on the large central servers (Alpha 
AXP systems, DEC 7000 AXP, DEC 
10000 AXP), but obviously almost all 
of Digital’s services and products 
would be involved in an enterprise- 
wide solution. 


LWHAT MAKES THIS PROGRAM 
UNIQUE? 


The Systems Enterprise Board is not 
just about creating greater opportuni- 
ties for bigger business. Nor is it just 
about creating greater incentives for 
those who bring in the business. 


The Systems Enterprise Board is also 
about mutual respect. It is about 
acknowledging the value of experi- 
ence and using that experience to 
guide the directions of the company. 


The Systems Enterprise Board is a 
means by which top Sales people can 
contribute meaningfully to the com- 
pany’s direction so that the company 


| «min increase opportunities for Sales. 


HOW WILL 1T WORK? 


New Board Members will be nomi- 
nated by their Branch GM. They will 
be expected to be leaders in their 


ew Board 
Calls on employee 
expenence 


Branches for the promotion 
of Digital’s Alpha AXP- 
based Enterprise Systems. 


In quarterly board meetings 
with Ron Larkin and Brian 
Mitchell, members will pre- 
sent their business reports, 
feed-back and Branch business plans. 
They will be asked to present pro- 
posals for the expansion of an indus- 
try-leading Enterprise Systems busi- 
ness. 








Papers from the Enterprise Systems 
Board will be published internally in 
the company, and become the basis 
for new business initiatives. We 
know already that APA (Asia/Pacific, 
Americas - previously GIA, see page 
4) level management and corporate 
groups are looking to this Board to 
generate profitable business. 





From: Kon Larkin 
To: Al staff 


| Atha AXP has significantly enhanced Digital s lity to build high-vatae Enterprise-level infor 
mation systems for our customers, Suck Exterprive pSlEms can empower these arganieacions Co 
exploit new strategic business apportanitics in a flexible way, assisted by Che mast powerful, expand- 
able, and open platforms ix the industry, 


With the flagship Alpha AXP systems we have created a competitive advantage wer the other ven- 
dare of enterprise systems, whether traditional mainframes or downsized, platforms, (¢ is our inten 
tion Co explart that advantage, We shall be working to become the preferred Laterprice Systems 

| partner for our customers and target accounts, 


The Digita b Account Executes whe successfully manage Suck business are clearly ing CO be ped 
ple whe operate at the most senior levels with oar customers, We recagnive that and we with to dean 
on the experience of these senior Digital Account Lxecatives Co expand oar Enterprise Systems basi 


meEsye, 


| (have therefore decided to establich an Exterpnive Systems Board within SPR, to give leadership 
and direction for this wital business segment, 


The peviaet smd Board will consist of those Aiccount Ececatves who have saccessfuleg 
‘D 


| placed Alpha AXP Extenprive Systems (DEC 7000/10000 AXP) within their accounts in thie 
financial, Mall meet quarterly ii different cities of SPR to preowitle direct input Co me and 
Britt Michell We will be looking for the resalts of theim experience to direct the Extenprise 
Systeme business, | 


[he importance of thie business segment and the Aocount Executives who contribute to it with aleo be 
recognised, publicly throughout the company, | want the Enterprise Systems Board Members to 
become recogniced headers within Chem Branches for our drive into this level of business, 


7 hie new cha henging gpportanioy far owe company will take us all to new levele of business Success. 


Ron Larkin 





relocates 








S part of our customer focus 

strategy, the Senior Leadership 

Team has decided to establish 

a new headquarters operation 
in Singapore for countries in 
Asia/Pacific, Canada, and Latin 
America. 


With this move, we are changing 
the name of our General Inter- 
national Area (GIA) to Asia/Pacific 
and Americas (APA). The new 


ur Queensland opera- 

tion has been recom- 

mended for accredita- 

tion by Standards 

Australia to Australian 
standard AS 3902 (Inter- 
national standard ISO 
9002). 


Queensland now follows Adelaide 
as the second of our field offices to 
receive accreditation and congratu- 
lations must go to Quality Manager, 

Blackmon and General 


Julie 





in profile 


Jill Finch is a member of the 
Networks team at the 
Melbourne office, one of the 
few women in networking. Jill, 
who started with Digital five 
years ago in the Canberra 
office and moved to MEO in 
1991, works mainly in post- 
sales delivery. 


Outside of work Jill enjoys 





name reflects the geographic focus 
of the operation, which includes 
Japan, Asia, South Pacific, Canada, 
South America, Central America 
and the Caribbean. Together those 
countries represent significant 
growth and investment for the com- 
pany. 


The president of APA, Bobby 
Choonavala, and some senior man- 
agers will move from Acton to 
Singapore. 


This creation of APA Headquarters 
will enable us to focus more closely 
on key Asian markets - building on 
our existing ties in the region and 
developing new business relation- 
ships. @ 


Uality In 
Queensland 





~~ 
Manager, Mike Edmiston and his 
team for an outstanding effort over 
many months. 


With Manufacturing, CSS, SA and 
Queensland all being quality 


endorsed, we are sending a clear 


statement to our 
customers and sup- 
pliers that we are 
serious about quali- 
ty. 

ACT, Vic, WA, 
Opco, NSW, IM &T 
and NZ are all 
actively working 
towards accredita- 
tion by the end of 
FY94 so watch this 
space! Ml 


pulling bits off her newly purchased 
house, working alongside her “long 
suffering SNAG”. & 





n action: 


Women 
in Digital 





New Skills Course 
on Offer: 


At the Career Awareness workshops 
run by Women In Digital (WID) last 
May one of the strongest messages 
from women employees was the 
need for training in the skills 
required to successfully manage 
one’s career. 


WID then commissioned an external 
consultant to develop course mat- 
erial with Mary Kensett-Smith from 
Development & Learning. That 
course has now been delivered to a 
group of women and men as “Your 
Career - Continuous Improvement.” 


The course aims to give participants 
confidence in using sound career 
management practices and tech- 
niques and is very practical in its 
approach, Participants gain an 
understanding of their current skill 
level, career preferences and opera- 
tional style. 


The course also focuses on specific 
strategies for career improvement 
such as continuing development and 
growth, effective networking, risk 
taking, seeking a mentor and under- 
standing one’s own organisation. 


Built into the course format is the 


| opportunity for guest speakers to 
2 * 
talk informally about their career 


path. For example, at the first pre- 


| sentation of the course, held in 
| October, Qave Johnson and Sandra 


Valen ne provided input. 


This innovative course will be ru 


every quarter. If you would like to 
enrol or want more information, 
contact the Registrar. 


Quality in Education for 


awareness of the relevance of their 
studies to life outside school. 


full WID team is now made up by: 


Women: 3 “Greg Bourke - Sponsor 
What began as a Quality initiative has On the Issue of Child darianne Starkey - Chairperson 
C™now developed into a WID initiative Care: VSandra Valentine 


- Digital is establishing a link with 
Riverside Girls High as part of the 
Education Department’s Education 
and Business Partnerships program. 

Five students from Riverside worked 


in our Logistics department recently 
in order to apply Quality methodolo- 


“Chris Chapman 


WID has presented results of the wLeanne McManus 
Work & Family survey to the SPRMC Anne Yabsley 
and have received their approval to “Maggie Alexander 
continue work in researching and “Lorraine Smith 
addressing the needs of employeesv Angela Squires 
around child care issues. 


Matthew Gardiner 
Cassandra Ellis 


gies to a real life problem. Through Interstate _/Lisa Bingley 
this activity communication was Representatives © VAnita Paul - 
made formally with the school and Appointed: Susan Jenkins 


WID will now work with a team from 
Riverside to provide opportunities 
for the enrichment of the school cur- 
riculum and to increase students’ 


arole Crawford is the 
Marketing Manager, the 
sales/Operations Manager and the Storage 
Manager for the Desktop Group. 


Suggest to her that this is an extraordinary workload and 
Carole will tell you about the extraordinary team support- 
’ ing her. In fact “teamwork” and “good people” are key 
. phrases in Carole’s conversation about work. 


The majority of those good people were already working 
in Desktop when Carole joined the 
group in March from her position as = 
Systems Integration Manager for | —~ 
the NSW Government Unit. When jj 
Carole’s responsibilities were expand- 
ed with the addition of the Storage 
portfolio in July, Carole appointed new 
good people. 


“Desktop is an extremely challenging | — 
area of Digital's business and the |, 
three streams feed into each other to | 

support the total Desktop strategy. | 
Teamwork is critical not only to the | 7 _ 
success of each division but to the |} — 
cohesion of the whole,” comments fre Z| 
Carole. Oe 


Storage has become a significant ~~ 
aspect of that whole since Bob} | 
Palmer recognised it as offering sig- | 
nificant business opportunities and [ 
made it a Product Business Unit 
a(PBU) in its own right. | 


Previously Storage was thought of in terms of peripher- 
als - as an adjunct to a sale or as a sale of minor impor- 
tance - but as Carole notes, it has become a commodity 
market we cannot ignore. | 


in desktop 





\ Jenni Davis (Vic) 


New members of the team have now _ Sandra Hackney ( Qld) 
been appointed to ensure representa- Joy Kidd ( Act) 
tion of all States in the region. The 


Fiona Chapman (NZ) 
Cn meget 


“There is a swag of generic product in 
the marketplace that runs on Digital's 
platform and we have to ensure that we maintain and 
advance on our share of that market,” says Carole. 
“Consequently we have to do things differently. 


“Now there is both a sales and marketing focus and a 
product range to support it. For example we have stor- 
age products for the SUN environment and we will 
broaden our market area by targeting SUN and soon 
other vendors. 


“In SPR we are taking full advantage of 
this and have very good people looking 
after product and developing channels 
| for distribution. 


“Storage is no longer a ‘small bickies’ 
element of the business. It critically 
mm supports the entire Desktop environ- 
"| ment and fits quite naturally into the 
| | sales and marketing aspects of 
| Desktop.” 


Carole is well qualified to take on such 

| a large job bag, with many years of 

Fy experience (“well and truly in the dou- 

=] ble figures”) in the IT industry - six with 
| Digital. 


| “Two major trends in the marketplace 
have directed Digital's vision - one is 
that desktop is increasingly important 
to the development and sale of prod- 
ucts and the other is a far greater 
emphasis on the importance of channels. The responsi- 
bilities | carry encompass both changes and that is what 
makes it such a challenging role, not only personally but 
for the people who work with me. As a team we have a 
tremendous opportunity to make a difference.” 


esktop 


on the road again 








of a simulated TV 
program. With the 
attendees as a studio 
audience and 
Desktop Channels 
Manager Bob Humphreys as the 
‘anchor’, the show was taped by a 
real production team. 


re Digital Desktop Roadshow 
went back on tour in October 
aiming to build upon the suc- 
cess of the May roadshow and 
reinforce the image that Digital 
Desktop is an exciting division 
with many exciting products, 





There was only one way to do that - 
with an exciting show. Thanks to the 
efforts of the Digital Desktop team, 
we offered exactly that in the form 


The tour began in Perth and from 
there continued on to Adelaide, 
Melbourne, Brisbane, Canberra and 


Have an 
OPEN “| 
= = Discussion 
ie 5 = with ho 
= es ) Fae 
cy Se Bate ee Baier 
a . x 





ble sand on a onal budget. The exhibi- 
tion ran for three days at the Darling 
Harbour Convention/Exhibition Centre. 
We used the theme of one of the corpo- 
rate “imagine” advertisements - “imagine 
a supercharged UNIX that puts you in 
the fast lane. Now.” 

Based on the visuals of the adver- 
tisement, we put two cars on the stand - 
a high-performance, modern racing 
Porsche (provided by our Workstation 
Marketing Manager Robyn Bradbury) 
with the registration plate “OUR UNIX", 
and an old Morris Minor with the regis- 
tration “THEIR UNIX". 

The racing and high-performance 
theme was reinforced by the stand 
graphics and by the use of racing acces- 
sories, chequered flags, the clothing of 
our staff and by attention-grabbing con- 
tinuous videos of the Indy Grand Prix in 
which Digital sponsors the current world 
champion Bobby Rahal. 

SHOLWUING OFF 


n October we reinforced the aware- 
ness of Digital as a UNIX vendor for 
3,400 visitors to this years’ AUUG 
exhibition in Sydney. 
The event attracted interest from 
every area of the industry, including 
independent software developers, con- 
sultants and IS management from pri- 
vate enterprise and government. Our 
presence ensured that we would be on 
their mental shopping list when they rec- 
ommend or buy a UNIX system. 

According to IDC 41% of the dollars 
spent on multi-user systems in Australia 
this year are being spent on UNIX sys- 
tems, making visitors to AUUG 93 impor- 
tant customers and potential customers 
(especially now that Digital has, with 
Alpha AXP, the most cost-effective UNIX 
systems on the market). 

Our presence at AUUG 93 was a 
very cost-effective one, with a highly visi- 


6 








es 


ended in Sydney, presenting the one 
day event in major hotels and con- 
vention centres in each city. 


It succeeded not only in impressing 
our customers but our own Sales 
people - a tough audience indeed! 


UUG 
95 


We offered a prize that attracted just 
about everyone - a trip to the Gold Coast 
round of the Indy Grand Prix. As a result 
we collected over 400 business cards. A 
majority of these were from people 
whose companies are considering buy- 
ing a UNIX system in the coming year. 
A large number requested some form of 
follow-up action - more information, a 
sales call etc. These will be acted on by 
the Desktop group utilising a database of 
all visitors. 

This year we worked in concert with 
our Business Partners through the 
Channels organisation, especially with 
GEC Alsthom. GEC coordinated their 
stand with ours, adopting a similar visual 
theme. Visitors who wanted to see 
Digital systems and applications were 
taken to the nearby GEC stand for 
demonstrations. Many were also given 
invitations to the coming Desktop 
Roadshow. 

AUUG 93 was for us a cost-effective 
way of advertising our leading role in the 
UNIX market and also an effective exer- 
cise in team-work, with active co-opera- 
tion of Corporate Communications; 
Desktop Marketing, Product Marketing. — 
Desktop Sales, NSW Sales, Channels 
and FB&l (Finance, Banking and 
Insurance) Sales. Hf 





catching display aimed at promoting Contract 
Manufacturing and Consulting Services. With the local 
credentials of ISO9000 accreditation, regulatory certifi- 
cates, MRPIl-class A certification and a demonstrated 
leadership in quality we are now in a position to gener- 
ate additional revenue by selling our manufacturing 
expertise to other companies,” says Roland Schmid, 
BUSHES Development Manager. 


anufactunng 
event 


igital was a major spon- | 

sor and contributor to 

OUEST93; a recent 

Darling Harbour (Sydney) 

event which dealt with 
competitiveness in manufactur- 
ing. 





| “Contract Manulactan ag: is an 


ac ee not yet ceploited - we can 
| offer the full spectrum of service 
| including engineering support, 
materials procurement and man- 
agement, product assembly and 
The seminar featured prominent B® | test as well as repair.” 
Digital VP of worldwide logis- 
tics, Jim McCluney, who out- 
lined the corporation's efforts 
and results in getting the supply 
chain right, as well as experts from our regional consult- 


Our presence at QUEST 93 pro- 
moted the use of our world class 
i manufacturing facility and exper- 
tise as an attractive solution to many Australian organisa- 
tions who cannot afford to build a similar infrastructure 





genologies markets and systems 


ing group who outlined the tools and techniques avail- 
able to analyse and re-design business processes. 


“For the first time Manufacturing/Logistics set up an eye 


indows NI 
wins the crowd 


ver 20,000 PC users throughout 
Australia have seen early ver- 
sions of Windows NT software 
running on Digital PCs at vari- 
ous seminars and exhibitions over 
the past few months. 

Microsoft has furthered aware- 
ness of our Windows NT capabilities 
by using an Alpha PC at major exhi- 








$$ in Sydney held two 





gies to both Asia and SPR 
business partners and customers, 


The goal of the events, which 
were held at Mowbray Road and 
Rhodes, was to address the issue 
of infrastructure growth in order 
to support an increased focus on 
the Asia and SPR emerging tech- 


integration needs. 


“We have the capability and the 
discipline to compete in a 
worldwide marketplace and 
that’s what the events were 


events in October to present its 
capabilities and solutions technolo- 





bitions, including Big Blue, 
AUUG and PCQ3 in 
Melbourne. 

Now, with our PC 
reseller partners and Microsoft, we 
have upped the ante in the promo- 
tion stakes. 

As of October we began shipping 
not only Windows NT but Windows 
NT Advanced Server software on 
both our Intel and Alpha AXP PCs. 
To show off the many features of 
the software we went ‘live’ on stage, 


SS struts 
its stuff 














SHOLUDING OFF 


to successfully supply products to the local market. 


with all the risks this critical environ- 
ment offered. 

Major seminars have been held 
in Canberra (November 4), Brisbane 
(November 9), Sydney (November 
11,12,16) and Melbourne (Nov- 
ember 23, 24, 25) where Windows 
NT and Windows NT Advanced 
Server were put through their paces. 

The attendance has been above 
expectation with thousands of peo- 
ple watching Windows NT in 
action. @ 


about,” said Mike Hale, 
ness unit manager. 


CSS busi- 


“The sessions reflected our 
strong commitment to growth in 
the region by showing what 
world class engineering, prod- 
uct management and manufac- 
turing we have in Australia and 
how it could be used to com- 
petitive advantage.” 


Key Asia delegates from Hong 
Kong, Singapore, Malaysia and 
Taiwan attended the events 
along with Sydney-based Digits 
and customers. & 


URISA 
95 


igital was a gold sponsor of 
the 21st annual internation- 
al conference of AURISA 
(Australasian Urban and 
Regional Information 
Systems Association) held 
in Adelaide in November. 





The program of keynote presenta- 
tions, technical papers, workshops 
and site visits offered a relevant 
theme - Environmental, Urban and 
Social Planning: The Winning 
Vision, 


With some of the world’s most 
highly regarded authorities speak- 
ing at the conference and a well- 
organised and diverse exhibition, 
AURISA 93 was an opportunity for 
customers and potential customers 


-ollowing the 
announce- 
ment of the 
bid win on 
Friday morn- 
ing, Digital 
m= was quick off 
the mark to become 
involved in the cele- 
brations of Aust- 
ralia’s win in being 
awarded the Olympic 
games for the year 2000. 





By Monday morning, ten metre ban- 
ners were hung from two sides of 
our building in Rhodes, visible from 
both approaches of the main ring 


to develop their skills and their 
understanding of the technologies 
which are advancing such areas as 
marketing, banking, real estate and 
asset management in addition to 
the traditional area of land manage- 
ment, 


Three of our CSOs demonstrated at 
the event and we had two dedicat- 
ed booths, offering expertise from 
our local and APA Environment 
specialists and exhibiting a working 
comparison between an Alpha 
workstation and a Sun workstation, 
to drive home our price/perfor- 
mance advantage. 


Attending to the visitors at the con- 
ference were Brad Spencer, SPR 
GIS/Environment; Jerry Newton, 
APA GIS/Environment; Alistair 
McLachlan, HGO GIS/Environment; 
Andre Prabaz and Robyn Bradbury, 
NSW Workstations; and Mike 
Bazely, SA Workstations. 





road that goes past our office. 


As the banners were being erected, 
passing cars signalled their encour- 
agement by sounding their horns. 


SHOLWING OFF 


li our small- 
er branches 
have unique 
challenges 
created bya 
lack of cniti- 
cal mass and the 
tyranny of distance. 





Residing 3,284 kilometres from 
head office adds an interesting 
dimension, but throw in the col- 
lapse of the entire infrastructure 
of local business and you’ve got 


a struggle on your hands. 


So WPO Manager Mike Shade 
Bond 


Corporation and WA Inc col- 


discovered when 
lapsed almost simultaneously in 


late 1989, 


“That Christmas the branch had 
achieved 110% of revenue bud- 
get and things were looking” 
great,” says Mike. “But from 
Christmas on we sold nothing, 
not even a keyboard. For three 
months we couldn't raise a sker- 
rick of interest from the 
Government, commercial or min- 


ing markets.” 


During that three months the 
games of virtual-$-reality being 
played, not only in Perth but the 
world over in the 80s, began to 
run out of fuel. Business every- 
and 


where took a nosedive, 


every industry was impacted. 


“We were particularly concerned 
because the whole infrastructure 
of the State - everything that sup- 
ported private enterprise anGq_, 
government Organisation - Was 
affected. All we could do was 


continue to provide high levels 


O 


Oo 








of service and prepare ourselves for 
when the dormant market awak- 


ened.” 


As individuals and corporations 
slowly got back on their feet, WPO 
went into action. Mining had always 
been the lifeblood of the branch - 
with accounts such as Western 


Mining, Alcoa, Griffin Coal and CRA. 


£1 see my job as being the 
flea in somebody's ea 


It seemed very appropriate to con- 
vince Digital Corporate to open an 
International Mining Centre in Perth 
to service the needs of the mining 


community throughout the world. 


That Centre now employs three full- 
time staff who offer consulting ser- 
vices, demonstrations and new 
product advice to local and interna- 


tional mining companies. 


It is housed on the top floor of the 


three-storey building which has 


r. 33 





rhe mouse 
that roared 


served the needs of the 
WPO Digits - now num- 
bering 36 - since 1991. 
According to Mike, the 

distinction of being a 

small, remote branch 
rests on a balance of benefits and 


disadvantages. 


“Because of our distance from any 
of the major offices 
the cost of bringing 
in support is pro- 
hibitive, training 


costs are higher 


because most train- 


ing is done in 
Sydney, and of course our commu- 


nications costs are high,” says Mike. 


“Against that we have all learnt to 
be extremely entrepreneurial and 
adaptable. Decisions have to be 
made without a lot of immediate 
back-up and we are called on to 


have very practical input. 


“There had been a tendency for us 
to be forgotten in terms of promo- 
tional activities but there has been 
quite a shift in the last eighteen 
months and we are now included in 
most major events and provided 
with assistance for the locally gener- 


ated events we hold. 


“I guess that’s partly because I see 
my job as being the flea in some- 
body’s ear. If we want something 


over here we have to push hard for 





‘ , ae oe *) 


it but now we are receiving a great 


deal of support.” 


Support also comes from APA in the 
form of an employee exchange pro- 
gram. A member of our US Mining 
CBU (Customer Business Unit) 
works on site at Western Mining 
with WPO Account Manager Frank 
Turner. In exchange, Neal Miranda 
from Western Mining is now work- 
ing in communications and net- 
working at our headquarters in 


Boston. 


This is the first time the program 
has been attempted and while Mike 
can see some need for “more specif- 
ic objectives to be set” he believes it 
to be a valuable program offering 
tremendous opportunity for infor- 
mation and skill share, 


Business is well and truly on track, 
but the most recent setback has had 
a severe effect on the social welfare 
of the branch. Their brand new, 
stainless steel barbecue, large 
enough to hold 36 snags and pur- 
chased from hard-earned Social 
Club funds, was stolen from its 
abode in the WPO carpark - a low 
blow for this Mouse That Roared., 


coo c- 


inning 
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Westpac NZ 

| Order By: Peter Hargraves 

| Assisted By: Dave Macleod, Ray Wilson, David 
Hollyman and the Wellington CS team. 
i Location: New Zealand 

1 Value: $4M 

' Notes: This is one the the largest PC deals 
Digital has won in NZ to date and the 
team were up against stiff competition 
from IBM, the current supplier. The 
implementation is branch by branch in 
two stages of approximately 52M each. 
Stage 1 runs from October to December 
and Stage 2 will run from February to 
April 1995. 








QEC WIN - 
ONE HECK OF A DEAL! 
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iCongratulations to the QEC team for their hard-won success 
'in securing the largest information technology deal ever won 
‘in Queensland and the second largest win in SPR’s history. 
| Beating the the strong competition of Andersen Consulting, 
Hitachi and Unisys, we have won a five-year contract as 
the prime contractor leading a consortium of local suppliers. 
Hardware and packaged software accounts for about a 
third of the contract fee, with the balance devoted to consult- 
ing and systems integration services. 
We will install 32 Alpha AXP computer systems and 1,100 
1PCs at 11 sites over the first 21 months of the five-year con- 
itract. The new Digital systems will manage maintenance, 
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1 Account Yellow Pages Directories 1 i 
' Order By: Keith Parris aes | I 
| Assisted By: Jenny Davis, Victor Nah, Sarah Fogarty, Paul | 
Marshall and Andrew McCoy. ta) 
| Location: Melbourne “| 
| Value: $3M I | 
| Notes: This is a significant win as itentrenchesthe ! 4 
; Digital based solution and removes IBM based | | 
equipment from production. The order is a  f 
result of true team effort with our end-user rep ; I 
| working with our Channels Business Manager ! j 
and our Business Partner (lila 
Ls eR A One Eee See ee ee ee me | : 
By ee eee ee ate een non eRe INT Sie te ee “T 
1! Account Queensland Electricity Commission I 
| Order by: Laurence Wade, Maurie Hill, Peter Doilibi, ! 
Henk Van Roy, Fred Mcintire, Bill I Moore, the | y 
| PMO and their respective teams. ! 
| Location: Brisbane ies 
| Value: $43.4M i | 
| Notes: This sale involves the re-engineering and | 
replacement of QEC’s business systems. See i | 
! story below. ! 1! 
hcg sh seek ek rl ct 4 | 
| , I 

materials, finances, payroll, and human resources, replacing! | 
existing mainframe computers, various other hardware and! 
home-grown software. The systems are designed to support! 


ee a i il ieee 


“Paul Dudson SRV CCO 
_/ Randall King SRV SNO 


laeieeieniantententantenienientenienententententantententenienontanmtantenton 


QEC’s transition to a state-owned corporation by 1995. | \ 
Our consortium partners, all Brisbane-based, are SQL! 
Systems, who will manage maintenance and materials; fag 
Concept, a software house for payroll and human resources! 
software; Datalec, Queensland's largest cabling company will 
install fibre optic cable across QEC’s network; and Data#3, ; 

who will install DECpc 450 personal computers and printers. 

Queensland Electricity Commission supplies power to: 
seven distribution agencies throughout Queensland. Many! 
are expected to acquire applications, consulting services and! 
systems from Digital in the coming years. Congratulations to; 
all the Digits involved. 
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, «David Leehtin'SRV SNO 
dreer John Murphy SRV SOP V Slavko Milovic SRV BBO 
- — ‘au 16 .-Goutam Roy SRV SNO 
Milestones pe Trevor Schumacher SRV CAO 


. 
7G ' 


NOVEMBER %6& Lo ee ¢3,/ Lynne Dowling SRV SNA 
Z Y Geoff Brundle HR SNO _“ Mohamed Haddadi MFG SNA 
Vandre Buxton SRV CCO VA Peter Holmes*SLS MEO 
Ayan Carswell SLS SNO 
Aue Fowles:SLS NZO ; ed 
Peter Hargraves DS NZO DECEMBER $6 7s, Maurice-Barbieri SRV MEO 
Simon King’ MFG SNO Guy Pickering SRV MEO 


_Narelle Lodge SRV SNO 
Grahame Richards SRV ADO 
s ‘Peter Sate SRV SNO 
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Ms Sekula Bojovic SRV SNO 
‘Michael Firth |S SNO 
Kerry Holling IS SNO 


7¢ lan Pugsley MKT MEO 





‘studies for her 


Walt 
Update 


America - Digital is part of a con- 
sortium of businesses, govern- 
ment departments and universities 
which has been formed to create a 
tc tilelar=\miaicelganrctilelamalelai iol mlamial— 
US. 


iatsmueley-lmme)mcgt-mre|ce)e) emmy t-talelarst 
Information Infrastructure Testbed 
(NIIT), is to use existing advanced 
technologies in computing and 
communications to increase pro- 
ductivity in areas such as medi- 
cine, education, and research. 


NIIT’s first demonstration is called 
Earth Data Systems and will com- 
pare 20 years’ worth of environ- 
mental data. 


ok Ok 


melelalet-] mmo) amelelametolosloy-teh mm a@=i8 
Olsen has received the National 
Medal of Technology, America’s 
highest technology award. US 
President Bill Clinton presented 


in profile 


~sQuality Manager Fiona 
Campbell began her Digital 
life five Years 


Lustomer 


ago as 
SErVICes Account 


Manager. 


Fiona looks for a 
challenge, both on 
the work front and in 


life 


Digital. Consequently 


her outside of 
she not only plays | 
competitive squash, is 
the ror a 


local squash club and 


[reasur©rer 


certifi- 
cate in Bible Studies 


but also likes to take an 


plunge into something completely 


different. 





annua! 


Ken with the award in a ceremony 
in the White House Rose Garden. 


Ken was honoured for his contri- 
butions to the development and 
Uri- me) Mmeve]an)e]0i(-) gm i-leislalelielehae-lale 
for his “entrepreneurial contribu- 
tion to American business.” 


Ok 


Vietnam - We have appointed 
our first resellers in Vietnam fol- 
lowing intensive discussions with 
the Vietnam Government on how 
DJfel) tl Mer (amore /ai(sie)eic-m em inl-meo)elab 
trys economic development. 


Two Vietnamese companies — 3C 
and Scitec — will serve as inte- 
felg-h(-1emmel-t-11-1e-mn le) ame) Ul amr-lanlinvamel 
DECpce personal computers, pro- 
viding full sales and service for our 
PC products as soon as the cur- 
rent US trade embargo ends. 


In the meantime, they will support 
Digital’s sales to development pro- 
jects funded by international agen- 
cies and to overseas companies 
that are investing in Vietnam. 





So tar Fiona has been white water 


parachuted from a plane, 


ralting, 


participated in jet 
boating high speed 
racing, completed the 


racing course, hot air 
ballooned, learnt to 
water ski and taken a 
course in Burmese 


curry coc *kkery. 


for Fiona will come in 
the form of her mar- 
riage to James. Fiona 
was photographed 

(above) just prior tO 
attending her surprise engagement 
party 
friends who thought they were cele- 


brating her birthday! 


NZ Formula Ford car 


| Excitement next year 


- the surprise Was tor her 





aking the 
most of 


How can | insert characters when 
ALL-IN-1 


field rather than always being in over- 





ag entering text in to an 


strike mode e.g. when I find that a 
word’s been left out of a message 


heading? 


) The INSERT key is F14. By typing 
this and then entering your text it 


will be inserted rather than overstruck. 


ia do I get back to overstrike 
LF mode? 


AM OVERSTRIKE key is PF3. 


Bif ] enter a lot of text in to a field 
gand realise its wrong, how can | 


get rid of it all at once? 


- Use the LINEFEED key - F13. 





ry How can I move to the tOp OT bot- 
tom of an ALL-IN-] 
tabbing or backspacing through every 


field? 


form without 






fyGOLD UP ARROW w ill move you 
li to the first field on a form, GOLD 
DOWN-ARROW to the last. 


0. can I search for documents 
ww that contain a certain character 
string in their name e.g. find all docu- 
ments with the word OVERDUE in 


their title? 


BGo to the Index form (type I), 
B B leave the “Folder:” field blank, and 
at the “Title:” field enter the search 
characters e.g. OVERDUE. Then type 
PF1 S. This will search all of your 
documents and pop up a list of those 
with the word OVERDUE in their 
name. You can also use the PF1S5 key 
at the “Folder:” field to list those with 
names that contain the characters you 
have entered. 
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nhooking a cluster of three 
VAX6400s, four Hierarchical 
Storage Controllers two tape 
back-ups and 51 disk drives 
in Melbourne and having 
them working in Perth less 
than 24 hours later takes 


some logistic skill. 





But that was the problem faced by 


our engineers when 
Western Mining Corp-ora- 
tion decided to centralise 
its materials management 
computing in Western 


Australia. 


Controlling all WMC's 
operations on the east 
coast, the Melbourne clus- 
ter had to be pulled 
down, moved across 
Australia and be running 


again, inside a weekend. 


“Moving a big, mission critical cluster 


is not without its risks,” said George 


/Hardie who project managed the 
\“ 


move from Perth. “We left ourselves 
4 24-hour cushion in case we had 
problems but it wasn’t needed - nor 


were the backed up tapes. 


Digitalk, the official magazine 
for employees: of Digital 
Equipment Corporation in the 
South Pacific Region (SPR) is 
published six times a year by 















back up, and that was easily 


repaired.” 


As the system also runs WMC's mate- 
rial management, it was critical to 
have everything back in operation 


for the start of business on Monday. 


As soon as WMC operators backed 





up the 42Gbs of data in storage - 
about 2 years worth of information - 
just after midnight on a Saturday, we 
dissembled the five-tonne rig and 
flew it direct to Perth in a chartered 


767 before noon that day. 


Packing was stripped off the gear on 


the tarmac at Perth airport and 


269288 


Digital Equipment Corporation 
(Australia) Pty Limited, SNO2—-2/E4 
Corporate Communications Corporation (At 
SNOI- 303, 410 Concord pee ‘Limited 1993. 
Pri - ALL-IN-1 to Hazel Broadbent 
iam prell. Pt tblish ny Hazel - Telephone (02) 561 5192 
Broadbent, Editorial Committee: - Facsimile (02) 561 5850 


“The only failure was a TA90 tape 








trucked 
by IPEC, 
who did the pack- 
ing and moving, to 
WMC's 
where another team of Digits and 
WMC MIS specialists toiled to get it 


facility at nearby Belmont 


all working again. 


By midnight, the system 
was up and 
linked into WMC's 


area network. 


running, 


wide 


According to George, “The 
success of the project was 
directly attributed to the 
time taken to develop a 


commitment of those 
involved,” 
Congratulations to 


George, Andrew Stuckey (MEO) and 
ERE AECTS: Mike 
Hodgson, Paul ‘“cFarlane, David 
Larvén, Peter meoscock (all of 
WPO), the Ipec Hi- tech team and of 


his team of 


course the Ansett pilots who flew the 


mission. 


ROBERT MACRAE 
PRINCIPAL ANALYST/PROGRAMMER 
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project plan and the | 


